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From Asia to Latin America, global emerging markets (GEM) comprise a broad universe and can offer 
good quality companies across sectors. A young workforce and growing middle-class population 
underpins its vast growth potential. Some countries, such as India and Indonesia, are stepping up their 
efforts on structural reforms, which bodes well for long-term growth. A wide choice of owner-operator 
businesses makes emerging markets particularly compelling.  

Growth is moderating but long-
term prospects remain strong

While growth has slowed down in recent years, emerging 
economies are still growing faster than their developed 
counterparts. Between now and 2030*, they will still 
contribute more than 65% of global growth.

In 2021, they are projected to grow at 5.1%, ahead of the 
developed countries’ 1.7% growth.

*Source: Euromonitor International, September 2015. For illustrative 
purposes only Forecasts are offered as opinion are not guaranteed and 
actual events or results may differ materially.

1.7%

Emerging markets

5.1%

Projected GDP growth in 2021

Developed markets

Emerging economies outgrow developed countries

Developed Economies
Emerging Economies

Source: International Monetary Fund, October 2016. For illustrative purposes only. 
Forecasts are offered as opinion are not guaranteed and actual events or results may 
differ materially.

GEM fundamentals remain intact
GEM is home to plenty of well-run companies with solid 
balance sheets. A disciplined approach to cost-control 
will help these companies improve profitability amid tougher 
operating conditions.

 Sources: Bloomberg, MSCI, January 2017. For illustrative purposes only

Good return on equity (ROE) for GEM 

Did you know? Eight out of 10 of the world’s 
largest cities are in emerging economies 
Population centres
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Source: Demographia World Urban Areas, 12th Annual Edition, April 2016.  
For illustrative purposes only
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Huge domestic markets, where consumer is king
In 2010, annual consumption in emerging 
markets was US$12 trillion — less than a 
third of the world’s total consumption. 

By 2025, however, emerging market 
consumption is expected to grow to US$30 
trillion, or nearly half the global total.  

India’s retail market is expected to grow 
to US$1.3 trillion by 2020.*  

The increase in personal spending could 
benefit consumer companies such as large 
and growing nutrition, cosmetics, and 
other fast-moving consumer products.

*Source: AT Kearney, June 2015.

Backed by a population of 1.3 billion 
people and rapidly changing eating 
habits, China’s fast-food industry is 
poised for growth. 

This benefits fast-food chains, 
particularly some of the largest 
operating in China with multiple 
venues and outlet growth.

Source: McKinsey Global Institute, October 2013.

2025

US$30 trillion

2010

Coca-Cola consumption grows fastest in 
emerging economies

An estimated 2 billion adults 
globally still lack access to any 
form of financial services.

Did you know?

Source: World Bank, December 2016.

Financials: Proxies for growth
Banks in emerging economies are well-positioned to benefit from 
demand driven by an expanding middle class and low penetration 
rate of financial products. Aberdeen watches closely, or holds, banks 
in developing nations across the world including Brazil, Chile, Poland, 
India, Malaysia and others. 

With more than half of the population under the 
median age of 31, many banks in the selected emerging 
markets have taken a lead in digital banking to cater to the younger 
customer base. 

Russian households 
have an average of 
4.3 food stores within 
walking distance of 
their homes.* 

Aberdeen watches or holds, large mass-
market Russian food chains growing in 
the retail space. A mass-market Russian 
food chain with 14,059 stores across 
2,495 locations, is the country’s largest 
retailer by revenue.

*Source: Financial Times, October 2015.  
For illustrative purposes only.
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Source: Coca-Cola Icecek, March 2016.
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In Latin America, 
the world’s largest 
franchised company 
bottling Coca- Cola 
products  serves 357 
million consumers 
globally. The company 

also runs the largest chain of 
convenience stores in Mexico. 

US$12 trillion

Forecasts are offered as opinion are not guaranteed and actual events or results may differ materially.  
For illustrative purposes only.

* This company, which we do not 
hold, is used for illustrative purposes 
only and should not be deemed as a 
recommendation to buy or sell. 
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Rising connectivity

By 2020, a further one billion unique mobile subscribers 
will be added globally, with the vast majority of that coming from 
emerging economies. The world’s two largest mobile markets, China 
and India, are forecast to account for 45% of the subscriber increase.  

With our “boots on the ground,” Aberdeen closely watches, or holds, 
regional telecommunication service providers across the emerging 
markets, such as in India, China, South Africa, Taiwan, and others. 
Source: GSMA, February 2016.  

Emerging markets to drive mobile growth
Unique Mobile Subscriber Penetration 
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Source: GSMA Intelligence, February 2016. *Figures are estimates.

Affordability has been the key restraining factor for smartphone 
ownership in emerging markets but this is rapidly changing as the 
cost of smartphones is falling. 

Global average selling price of smartphones from 2010-19 
U.S. dollars
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Worldwide smartphone sales market share 
(2016 Q2)

This could support sales for companies that have a 
leading global share of smartphones.  
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Source: Gartner, August 2016.

Infrastructure holds the key to reforms

Source: Statista, May 2016. *Figures are estimates.

In India, Modi’s government is looking to spend more than 
US$59 billion to upgrade the nation’s rickety infrastructure 
in 2017-18.^ Companies such as a large cement 
oriented company could stand to gain from this.

Meanwhile, the Indonesian government’s total 
infrastructure spending from 2015-2019 is expected 
to exceed US$340 billion.* Beneficiaries of a boost in 
government spending include cement producers..
*Source: Deutsche Bank, May 2016.^Source: Bloomberg, February 2017.
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Ref: 24533-010317-4
025151-0217-PHL 
GEM-INFO

IMPORTANT INFORMATION 
PAST PERFORMANCE IS NOT AN INDICATION OF FUTURE RESULTS.
International investing entails special risk considerations, including currency fl uctuations, lower liquidity, economic and political risks, and differences in accounting methods; these risks are generally heightened 
for emerging market investments. Equity stocks of small and mid-cap companies carry greater risk, and more volatility than equity stocks of larger, more established companies. The Fund will not concentrate its 
investments in any industry or group of industries. 
Closed-end funds are traded on the secondary market through one of the stock exchanges. The Fund’s investment return and principal value will fl uctuate so that an investor’s shares may be worth more or less 
than the original cost. Shares of closed-end funds may trade above (a premium) or below (a discount) the net asset value (NAV) of the fund’s portfolio. There is no assurance that the Fund will achieve its investment 
objective. Past performance does not guarantee future results. 
Fixed income securities are subject to certain risks including, but not limited to: interest rate (changes in interest rates may cause a decline in the market value of an investment), credit (changes in the financial 
condition of the issuer, borrower, counterparty, or underlying collateral), prepayment (debt issuers may repay or refinance their loans or obligations earlier than anticipated), and extension (principal repayments may 
not occur as quickly as anticipated, causing the expected maturity of a security to increase).
The MSCI information may only be used for your internal use, may not be reproduced or redisseminated in any form and may not be used as a basis for or a component of any financial instruments or products 
or indices.  None of the MSCI information is intended to constitute investment advice or a recommendation to make (or refrain from making) any kind of investment decision and may not be relied on as such.  
Historical data and analysis, should not be taken as an indication or guarantee of any future performance analysis forecast or prediction.  The MSCI information is provided on an “as is” basis and the user of 
this information assumes the entire risk of any use made of this information.  MSCI, each of its affiliates and each other person involved in or related to compiling, computing or creating any MSCI information 
(collectively, the “MSCI” Parties) expressly disclaims all warranties (including without limitation, any warranties of originality, accuracy, completeness, timeliness, non-infringement, merchantability and fitness for 
a particular purpose) with respect to this information.  Without limiting any of the foregoing, in no event shall any MSCI Party have any liability for any direct, indirect, special, incidental, punitive, consequential 
(including, without limitation, lost profits) or any other damages (www.msci.com).
The above is for informational purposes only and should not be considered as an offer, or solicitation, to deal in any of the investments mentioned herein. Aberdeen Asset Management (AAM) does not warrant the 
accuracy, adequacy or completeness of the information and materials contained in this document and expressly disclaims liability for errors or omissions in such information and materials. 
Some of the information in this document may contain projections or other forward looking statements regarding future events or future fi nancial performance of countries, markets or companies. These statements 
are only predictions and actual events or results may differ materially. The reader must make his/her own assessment of the relevance, accuracy and adequacy of the information contained in this document, and 
make such independent investigations, as he/she may consider necessary or appropriate for the purpose of such assessment. 
Any opinion or estimate contained in this document is made on a general basis and is not to be relied on by the reader as advice. Neither AAM nor any of its agents have given any consideration to nor have they 
made any investigation of the investment objectives, financial situation or particular need of the reader, any specific person or for any loss arising whether directly or indirectly as a result of the reader, any person or 
group of persons acting on any information, opinion or estimate contained in this document. 
AAM reserves the right to make changes and corrections to its opinions expressed in this document at any time, without notice. 
In the United States, Aberdeen Asset Management (AAM) is the marketing name for the following affiliated, registered investment advisers: Aberdeen Asset Management Inc., Aberdeen Asset Managers Ltd, Aberdeen 
Asset Management Ltd, Aberdeen Asset Management Asia Ltd and Aberdeen Capital Management, LLC.  Excluding Aberdeen Capital Management LLC, each of these advisers are wholly owned by Aberdeen Asset 
Management PLC. Aberdeen Capital Management LLC is a wholly-owned subsidiary of Aberdeen Asset Management Inc.  “Aberdeen” is a U.S. registered service mark of Aberdeen Asset Management PLC.

The Aberdeen investment team is experienced and well-resourced.
Aberdeen has been in 
Singapore since 1992, 
touting solid research and a 
prudent investment process. 

Team approach means 
decisions are made collec-
tively  - we don't believe in 
star fund managers.

At Aberdeen, we only ever invest in 
companies that we know inside out. 
No maybes, no second choices, 
and no compromise.

Extensive experience 
• Investing in EM since 1980s 
• Well resourced, large, stable team
• AUM run by GEM team US$36.7bn*
Stock selection is crucial 
• Intensive company reviews
• Proprietary research/visit note gives deeper insight 
• Always meet & interview a company before investing 
• Quality and price criteria
• Independent – not benchmark driven 

How we make a difference 

*Source: Aberdeen Asset Management, December 2016

Contact us
To learn more about the Aberdeen Emerging Markets 
Smaller Company Opportunities Fund, Inc. (ABE)

  Visit: 
Aberdeen Closed-End Fund Center 
aberdeenABE.com 

  Watch: 
Aberdeen Closed-End Fund TV 
aberdeen-asset.us/aam.nsf/usclosed/aberdeentv

  E-mail:  
InvestorRelations@aberdeen-asset.com

  Call:  
Investor Relations: 800-522-5465 
Open Monday to Friday 9am-5pm (ET)


